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Though it’s never been easy, given the turmoil of today’s marketplace, being a
successful marketer feels more challenging than ever. Together we can learn to
navigate the ebb and flow of issues facing every industry, every market, every
brand and, ultimately, every one of us by sharing the experiences of others.

Marketing Masters, a series of talks from some of today’s most savvy marketers,

will provide insights needed to navigate these challenging circumstances.

Luncheons take place in downtown Chicago on the first Thursday of the month,

with the exception of Wednesday, September 9; Thursday, January 7; and a8 A g
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Visit our website to learn more. www.bmachicago.org



http://www.bmachicago.org

