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Some meetings are pretty important. And then there are BMA MarketingMasters luncheons. On September 5, United States
Olympic Committee CMO Rick Burton starts our season in full sprint, with a behind-the-scenes peek at Beijing 2008, plus
a look at how the USOC helps its partners leverage marketing efforts on this worldwide stage. The nine other marketing
leaders on our agenda will make it just as easy to prioritize. As for your other commitments—trust us—they’ll understand.

For more information and to register, go to www.bmachicago.com.
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